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Mead Process Plate is the low-cost cocted catalogs, folders, booklets, programs, house 
paper for halftone printing. This lustrous magozines, circulars, and wherever photo- 
white surface is ideal for sparkling effects | graphs must be printed at high speed and 
in color or in black and white. Use it for within the limits of a modest budget. 


THE MEAD CORPORATION “parce MAKERS TO AMERICA” 


Soles Offices: The Mead Sales Company, 118 West First Street, Dayton 2 « New York + Chicago + Boston + Philadelphia 
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AND WHEN IS THAT ? 


Around Convention time when users of direct mail gather ¢ 


meet and exchange ideas. If you're a producer or supplier 
you're going to want to put i an appearance be part 
f the picture im person and in print in the 
Convention Issue of THE REPORTER. Now is the 
time to reserve space. This big October Issue will 
be mailed to subscribers prior to the Mil 
waukee Convention (‘October 17-19 It 
will be on hand for delegates of both 
MASA and DMAA Conferences 
Extra distribution. Forms cose 
September 20th. Phone GAr 
den City 7-5508 or write 
THE REPORTER, 53'2 
Hilton Avenus 
Garden City 
Long Island 
N Y 
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Short Notes 


Keep Your Eye On Fundamentals 
Cutting Down Time to Write Copy 
A Retailer Examines Direct Mail 
Back Tak 

The Best T.me To Mail 


Thievery in Advert sing 
Printing Goes To War 
One Advertising Man To Another 
good remedy for your sick 
mailing is a smartiy styled envelope. We 
can show you how to increase your re- 
turns by just a simple remedy, use color. 
If you use color wisely you can increase ee Sones: ah Seen, Soe Se, is 
eporter was settled in its new offices in 
your returns considerably. Our Art De- beautiful Garden City, Long Island. After 
partment can show you how to do it. We many years of the big city. . we decided that 
. ve ve we « hink ork ‘ 
have been designing “Personalized” en- oe Se ae ae ee ee 
country. The offices are just a block from 
velopes for years and we know what we the Garden City, Long Island Railroad sta 
are doing. For your next mailing use color ve “ personnel will live in or around 
, orden ity 
and compare your returns over last year’s Chense your records. Discontinue the 
mailing. Think it over, then think of East 42nd Street, New York address on your 
iling list) From n > ite to t 
t ma 9g s ¥ mn write ous @ 
Cupples for smartly styled colored [i Wien dome. Gots Om | 
envelopes New York 





| ~ THE ONLY MAGAZINE DEVOTED 
Uppi s EXCLUSIVELY TO DIRECT MAIL 


and 


epee lope a 


fe 


OFFICES: WASHINGTON * BOSTON °¢ PHILADELPHIA 





SHORT 


NOTES 


DEPARTMENT 


@ LAST MONTH we reported about a New 
England Congressman using the franking 
privilege to promote the sale of his own 
personal philatelic material. Our item, with 
the evidence, was submitted to the Post 
Ottice Department. Understand appropriate 
action has been taken, because this use of 
the franking privilege ts definitely unlawful 


@ WRONG WAY TO START A SURVEY 
This was actually the opening line of a re 
cent survey letter mailed by a prominent 
agency Yes, this is another survey und 

fore, a nuisance and an intruder on your 


Wiy be so blunt? 


@ “DOUBLE IN BRASS” is name of new 
tolder issued by National Council of Mailing 
List Brokers. Gives clear and brief explana 
tions of the working policies and practices 
of members of the association. Worth reading 

THE REPORTER sure pulled a typograph 
ical boner last month. It had been arranged 
to place an asterisk before the names of all 
members of the National Council on our 
Directory page For some unknown reason, the 
asterisk was omitted cn the Drey, Mailings 
Incorporated and True listings. For which we 
humbly apolog:ze and have slapped the proper 
party on the wrist. The error has been cor 
rected this month 


@ SEVERAL MONTHS AGO we gave oa fat 
n the back to Sun Life of Canada for its 
pocket size annual report Howard Show 
checks us up by reporting another pocket 
size user in insurance field the 12-page 
4's by 7's wimch annuol issued by the 
Philadelphia Life Insurance Company. S« 
another pat on the bock 


@ WRITE TO Victor Hawkins, director of 
research for Capper Publications, Inc. 912 
Kansas Avenue, Topeka, Kansas for an in 
teresting map just released showing the 
unties in the United States now covered 
vy television Surprising how big the void 
spaces are in spite of rapid growth of new 
medium. Proves how important other media 


are if you want to reach rural markets. Mr 
Hawkins also has available a superb survey 
report on the living habits of the readers of 
Household magazine 


eee 


@ CHECKS are always welcome. But one 
check received each year for a Reporter re 
newal always causes extra comment. From 
Holm G Olson, Inc, 20 West Fifth St. St 
Paul 2, Minn. ‘House of Flowers! with a 
beautiful colorful orchid printed on it. Design 
of check also ties in with equally attractive 
letterhead. Good public relations 


— 
eee 


@ HAROLD W. BENJAMIN aot 1109—53rd 
Street, Ookland, California is doing his share 
to promote a saving of paper and to speed 
up correspondence. He has a little card 
same size as a standard postal card) with 
his mame and address and direct mail busi 
ness details printed at the bottom. At the 
to) is the single line Just to say.” There 
is about |'> inches of space available for a 
hand or typewritten message when short 
notes are in order. Card can either be slipped 
into an envelope or mailed at the present 


one-cent post card rate 


eee 


@ PERFUME SURROUNDS your reporter's 
editorial desk ths month. It is all on ac 
count of a recent issue of “Dow Diamond 
h. m. of The Dcw Chemical Company, Mid 
land, Michigan. Again, Ed.tor Donald Plum 
mer has used perfumed inks to print this 
entire issue. We have kept cur sample around 
for a number of weeks and there has been 
no obvious lessening in the scent. Write te 


him if you want a copy 


@ COLOR TELEVISION for industrial and 
educational use is now kere. Write to Reming 
ton Rand Management Controls Division 
315 Fourth Avenue, New York 10, N. Y. for 
a copy of their new 8-page, 8'2 by 11 cir 
cular explaining the use of Vericolor ‘a 
combination deal between Remington and 
CBS By using the Vericolor camera and 
the special receiving apporatus, medical 
schools, for example, can photograph opera 
tions and have the students, grouped around 
the machines, see the actual close-up of the 


It pays to put carefully 
selected thoughts on x 4 


Le 
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BRECK’S OF BOSTON 
LAUDS LIST BROKERS 


Says National Council of Mailing 
List Brokers Finds New Customers 
And Markets for Direct-Mail Users 


Brech 


Luther A 
president 
tionally 
Breck's of B 

a double purpose 
relying on member 
the National 
of Mailing 
Brokers Th 


them he finds profitable new markets for 


ro 


well-known line of quality 


his company 
and all type 


bulbs, and garden supplies 


yusewares and gifts 


rentals of the Bre 


400.000 


revenue from 


< list of some 
arranged by br s in the ¢ 
stantial part of 


ng and maintenance « 


frays a sul 


I members are vita 
ys Mr 


f the valuable spex 


Breck 
r in locating suit 

and becau 

extra revenue 
aca 


rental pur 


pan es W he nh we 
the Nat 
that every rental 


thoroughly explored 
sts will be f 


NATIONAL COUNCIL OF 
MAILING LIST BROKER 


THIS SEA W. 34 New York 1.N.Y 
hii tentcgrines mea ticeeenaBacamy 
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eration in full color, Same technique can 
be applied in department stores tor showing 
merchandise or for fashion shows Industrial 


and school uses are many It «ss a wondertul 


world w hive 

eee 
@ EVERYTIME WE MENTION some mailing 
some of owr readers 
equal or better 
beautiful 


as being beautiful 
their 


prece 


think prece deserves 


description We mentioned a 
catalog on page 40 of the April issue of The 
Reporter, so Frank Rieder, advertising mona 
ger of Plibrico Joimtless Firebrick Company 
1800 Kingsbury Street, Chicago 14 
competition. We will 


Ilinors 
sends his in have to 
agree with him. It’s 52 pages, 8'2 by 1! 
size, with a glossy plastic film cover Ex 
designed and illustrated throughout 
explain in mere words, so if you are 


pertly 
Hard t 
nterested write to Frank for a copy 

_— 

eee 

@ THE WRENN PAPER COMPANY, Middl 
town, Ohio have ¢ putting over 
the beautiful appearance 
Has glossy Kromekote on one 
Wrenn 


a neat way 
ft a new laminated 
blotting stock 
side and blotting on the other The 
Company is supplying to executives a color 
ful dictation folder made out of this stock 

for use with current correspondence A 
covering envelope explains the details. Write 


to Joe Hallowell and ask for a supply 


@ A FLYING TRIP TO ROCHESTER, N. Y 
was enjoyed by this reporter to appear be 
fore the Industrial Advertisers Association 
with the usdol letter-improvement talk. But 
Tatt ‘General Railway Signal Company’ and 
Fred Streb Streb were 
hosts and showed me all the sights 
with everything im 


Ayer & gracious 
including 
the fomous lilac display 
During a visit to the busy Ayer 
G Streb direct mail plant at 15 South Avenue 
of the 
mailing pieces ever produced by an advertis 
ng company. Titled “Bouquets For Our Rec 
rd Year,” it tells about the progress of the 
1924. On an inside 

nch spread, Fred Streb had the 
list by name the 644 firms and in- 
dividuals for which his did work 
195 thus revealing to his com 


full bloom 


Rochester 4. | saw one most unusual 


firm since it sterted in 
16 by 


nerve ft 


> 


company 
during 
petitors and everyone else his complete cus 


ome list An impressive arrangement f 


You might write to Fred for a sample 


unusual mailing 


@ AN UNUSUAL RENEWAL Frank Wil 
liams, Box 666, Covington, Georgia took time 
draw on his letterhead a chocolate 
And he 
memo congratulating 
birthday He added 
sending renewal 


Instead, I'm sending 


ut ft 
birthday cake with thirteen candles 

nt us a handwritten 
The Reporter on its 
But the heck with 


» birthday present 


you @ 


the renewal as a birthday present to myself 
Check was attached 


@ HOW MUCH MAIL did you get from the 


Government last yeor 
stamps on th 


without any postage 
envelope? It you and each 
didn't get 
you were below average. A 


member of your family eleven 
preces each 
Congressional committee has estimated that 
in the 
bers of 
partments will hove 
about 1,650,800,00( 
the 15 


twelve months ending June 30, mem 


Congress and the Government de 
placed into the mail 
pieces of free mail for 
That 


The commercial 


million people of this country 
s about eleven per person 
users of the mail shouldn't be required to 
increased 


pay for this enormous volume by 


postage rates 


eee 
@ A NEAT ADVERTISING 
Hirschman t The Wolf 
Piquette 


PLUG 
Detroit 


Avenue 


Fred 
Envelope 
Detroit 2 
April 
problem of large mailers 


Company, 53 
Michigaa commented on our 
which discussed the 
plagued with 


article 


who are crack-pots sending 
Fred 


answer to this problem was only 


back unsigned cards or empty envelopes 
tells us the 
an inch away on the same page of the April 
advertisement of Reply-O-Letters 
With Reply-O the and address of the 


placed on each card or envelope 


ssuc —the 
name 
recipient 
by the 


for someone ¢ 


mailer and there is no opportunity 
return a blank It just hap 
pens that Fred is in the Reply-O-Letter Divi 
sion of The Wolf Company. But it is a good 


idea 


eee 


@ WHEN INTENDING TO MOVE it’s some 
temes best ¢ 
The Atlas Duplicating Service of Philadelphia 
who had been located for a long time in the 
Widener decided to test out o 
double postal 
They asked 
pinion on whether they should remain 
Widener three 
block area, or whether the location made no 
ditterence to the 


notify customers in advance 


Building 
planned mov by sending a 
card to all of their customers 
for on 
within oa 


m the Building 


customers They recewed 
more than 50 per cent replies on the very 
mounting daily 
checked the 
ditterence 


first day, with percentage 
Two-thirds of those replying 
third alternative Makes no 


move anywhere 


@ DRAMATIZING A VACATION and turn 
practical business possibilities was 
Otto Schulz 
president of American Automatic Typewriter 
614 North Carpenter Street, Chi 
Otto tew to Germany 
visited with old friends and Auto- 
Visited the Fair 
othe: places of interest During 
about 


ng it int 
successfully accomplished by 


Company 

>? 
cago 22 
where he 


matic 


Ilinors 
Typewriter dealers 
and many 
wrote 


his trip he interesting 


thought 


reports 
Those 
were airmailed back to the New York office 


what he saw and reports 





«here they were changed into personal letters 
by brother Bill Schulz, who sent them out 
as automatically typewr.tten letters to his 
friends and customers to give them an in 


.» FOF 

documentary 

- papers of 
enduring quality 


teasely interesting running story of a bus: 
nessman’s trip to Europe. Better than any 
high-pressure sales talk on the value of per 
sonal letters 


@ SPEAKING OF PERSONAL REPORTS 

Earl Samuelson of 343 South Dearborn Street 
Chicago, Illinois has an interesting technique 
Every month he sends to his customers and 
prospects a ‘“Mimeoforial Single 8 by I! 
sheet but processed on both sides. Color of 
stock changed each month On the front 
of the shect, Earl writes a personal report 


IT ISNT SURPRISING—THAT PRINTERS SAY “RISING”! 


of some trip or visit he and his wife have 
If vou seek busine-- papers with vear Because he know paper best! Has a 


mode Interestingly written and nothing 


to do with business. On the back, a well 
of vellow or dull—vou can rely ab-olutels knows from experience that it stands up 


of wear built into them—that time won't long familiarity with Ri-ing quality. He 


executed acvertisement of the services 
his company, which specializes in mimeo on the word your printer will give you And willeonfidently and unhe-itatingls 


graphing Ri-ing'~ recommend Ri-ing Parchment 


for such paper 





_ WHEN YOU WANT TO ANON 


see Rising Parehment ...GO TO AN EXPERT! 
@ COLORED CELLOPHANE always provides is 100% rag 
poser Rising Papers 


a tricky device for getting attention with a 
is available in 4 weights 





direct mail piece, especially those with a 
two-way story The Fidelity and Deposit 
Company of Maryland, Baltimore, Maryland 
recently issued a clever 3 by 6'4 inch 


iSh YOUR PRINTER 


parchment finish HE KNOWS PAPER! 
four-page folder concerned with the bonding —— 
Rising Paper Company, Housatonic, Mass 


NOW --- COAST TO COAST! 


has a distinctive unglazed 

















with a picture frame printed around it. Tipped 
inside was a sheet of red cellophane Show 
ing through was the angelic face of a male 


employee with an appearance of wings. The 
title That trusted employee SAINT? 
Open foider and the headline reads Or 
SINNER? With the red cellophane rx 
moved, the saint drawing has now changed 
to a devil with greedy hands reaching for 
piles of cash. The story then tells the need 
tor imsured honesty Interesting treatment 
Folder was designed by Schneidereith G Sons 
208 South Sharp Street, Baltimore |, Mory 
land 


eee 


@ AMVETS have discontinued the use of 
punch boards as a gimmick for collecting 
funds, so we are informed officially by their 
Public Relations Director after numerous 
digs in The Reporter about this questionable 
method of solicitation 


@ A CLEVER SAFETY CAMPAIGN, origin 
ally created in 1946 as plant bulletin board 
posters by Pitney-Bowes, Inc Stamford 
Connecticut has been revived Campaign 
consists of a series of eleven cartoons 
adapted from an old verse The Ten Little 
Indians.” The campaign was so successful in 
preventing accidents that the Public Relations 


TUNE 195! 





THE GEORGE R. BRYANT COMPANY, which has served consumer direct mail 
and mail order list users and owners from its Chicago and New York offices, now 
announces the opening of a west coast branch 

Mrs. Florence K. Peterson, who until December 1950 was manager of mail order 
sales of Parents’ Institute, Inc., brings to her job as manager of the Los Angeles 
yttice of George R. Bryant Company, a working knowledge of the requirements 
and problems of list owners and users 

Wherever you are whatever your list needs call or write the 


GEORGE R. BRYANT COMPANY 
MAILING LIST BROKERS 


CHICAGO 75 East Wacker Drive, Chicago STate 2-3686 
NEW YORK 595 Madison Avenue, New York 22 MUrray Hill 8-2652 
LOS ANGELES 122 East 7 Street, Los Angeles | VAndyke 9868 





CATCH THE EYE 


nlithEreny 
pit Loui 


ae CATCHERS Inc \' 
38 St. New York City 16 


= § 


multi-use THE ONLY ORGANIZED 


ee ART SERVICE 


I 


w w 
multi-e@ services. tne 
RiATOR . v aT 








a 








of a series of people YOU 
have on Your Mailing List. 


No.4 








If he's worth a mailing from you, he 


gets letters from others, too! So why 
misiaid 
mishandled reply card 2 
your reply card to get 
thle 2 


hance } misplaced mis 
directed ' 
Why allow 


lost in the sh 


REPLY-O LETTER 
filled-in 


ries your (already 
exclusive 
pen or 
And it 


reply card in an 
pocket. No pencil 
ard! 


Hoarried H 


siip-out 
fill-in needed nm the 
stands ut inry $s 


mail, too 


REPLY-O LETTER 


returns for 


get better 


Send for sample letters and free copy 
of “IT WAS ANSWERS HE WANTED 


USE THE 
REPLY-O 
LETTER 


Write to 


te REPLY-O 


PRODUCTS COMPANY 


150 WEST 22nd ST. NEW YORK 11 
Seles Offices 

CHICAGO CLEVELAND 
Loe) te), hie) 


BOSTON 
DETROIT 


Department of Pitney-Bowes is offering the 


these industrial 


obligation 


use t drawings to other 


free of charge or any 
Frederick Bowes, Jr. He 


set of reproductions 


piants 
Write to 


complet 


will send 


you a 
— 
eee 


MANUFACTURERS 
to have a 


@ SOME 
rganized place on the 
This attended a 
April 25 at the Astor Hotel in New York of 
the “Small Emergency Com 
Wendell 
and The 
information 


are getting 
detense 
team reporter session on 
Manufacturers 
interesting addresses by 
John 


Emanuel 


mittec 
Sparkman 
Congressman Celler 
about this and its work may 
b btained from Olga Ross, 1737 Desales 
N. W., Washington DC 


Berge, Senator 


new committee 


Street 


@ A TIMELY MAILING was made by Wet 
more G Company 1015 South Shepherd 
Houston 19 Within a few days 

MacArthur's 


atter G 
before progressive 


Texas 


neral Douglas speech 


Congress, this creative 


printing outfit mailed a typographically per 
booklet 
t General 


Congress 


tect containing the copy 
MacArthur's before 

The simple title on the die 
4 


ped cover Old Soldiers Never Die 


complete 
address 


stom 


eee 
@ BANK ADVERTISING has been the sub 
cracks by this 
But nothing we have ever written 
applies to the 


ject of frequently nasty 
reporter 
beautiful and intelligent direct 
mail work supervised by Ralph M. Eastman 
State Street Trust Com 
Corner State G Congress Streets, Bos 
Ralph kindly 
keeps us on all of his mailing lists and 
get a bundle 
ent examples of current promotions Tw 
booklets Bound 


simulate 


vice president of 
pany 
ton | 


Massachusetts very 


frequently we containing re 


recent were most unusual 


m traved covers to 
4d tashioned 


setting a high mark for financial advertising 


canvas 


ship's log. Ralph Eastman is 


_ 
eee 

@ ANOTHER BANK deserves a special pat 
mn the back The Bank of Canada 
with headquarters in PQ 
their cus 
business The April 
is devoted entirely to the subject 
Very done 


Royal 
Montreal issuc 


a monthly, four-page letter te 


tomers and contacts 
7>1 wssue 
tf “Writing Better Letters well 


eee 
@ FLIGHT is the name of ao 
published six year 
by Air Transport Association, 1107 Sixteenth 
Street, N. W., Washington 6, D.C 
1, Number | 
s devoted to 
Post Office 
f the ow 


new house 


magozine to be times a 
Volume 
1951 It 
promoting the interests of the 
progress 
interesting 
the list by 
Preparation 


came out in April 
Department in the 
postal service It «s 
ond you con 
the address 


reading get on 


given 


writing ¢ 


THE 


Dicks 
Comes out at a 
talk about the 
first 


and production is being handled by 
of Boston 
when there is 


Raymond time 
quite a lot of 
eventual possibility of ali long-haul 
class mail being delivered by air rather than 


railroad 


eee 


INTERESTED in 


future 


YOU ARE 
made t¢ 
should read a 
nch booklet titled A New 
Management Contains 
by Vernon E 
and general 
tional Paper Company 
added to 
being made in 


 \F etforts 


being 
paper, you 


conserve sources t 


24-page, 6 by 9 
Era of Fe 


copy of 


rest 
an address 
Johnson, vice 


made president 


manager of Canadian Interna 
Dramatic illustrations 
copy paints the picture of progress 
systematic reforestation A 
btained by John H 
International 


Street, New 


copy moy be writing 


Hinman Paper 


York 


president of 
Company, 220 East 42 
7,N. Y 


@ IMPORTED FOOD DELICACIES are be 
mail by The Crosse 
You 
booklet 
Dick 


Baltimore 24 


ing sold successtuliy by 


G Blackwell Company can get an 


circular and 
about if by 
6801 
land 


ntercsting telling you 
Randall at 


Mary 


writing te 


Eastern Avenue 


eee 

APPROPRIATE NAMES 
Littie 
devoted to fishing and hunt- 
edited by Marvin C 
is used to good 


@ SPEAKING OF 
The Outdoor 
Rock, Arkansas 
ing 's 
Bass 


Sportsman, published in 
published and 
The appropriate name 


advantage in promotional material 


eee 
@ AN UNUSUAL BOOKLET has 


D. Browne of the 
Ilinois we 


been is 
Purloined 


suppose if is 


suc by Secor 
Rockford 


@ promotional 


Press 
there is ™« 
inch 
England 


because 
is a 6'2 by 8 


Trommer's 


piece 
mention of price It 


20-page affair called 
Clever cartoons and well written copy De 
scribes the Labor 


Goverment kind of 


difference between the 
of England and our own 
Democracy Worth reading 


eee 
@ DIRECT MAIL STORIES are getting more 
May 1951 


corried an 


numerous in trade publications 


of National Cleaner G Dyer 


nteresting, tw about 


$suc 


page article a mail 


order dry cleaning operation conducted by 
Laundry Mis 
directed to 


had moved away in 


Crown Cleaners & 


im Mexico 


sour A unque campaign was 


former customers who 
195 orders 
m the Union 


England and Japon 


were received from every state 


and even from Germany, Italy 


Egypt Seems impossible 
thot such an available 
could be sold by 


Fanald says it is all 


service 


as dry cleaning 
but Lon 


mail author 


true 


Incidentally, we were interested in aon oar 


REPORTER OF DIRECT MAIL ADVERTISING 





d. h. ahrend—a complete direct mail service for nearly 60 years 


catalogs 
“ cash-register copy 
sales-minded art 
letterpress printing 
Ln offset lithography 
™ sales letters 
== brochures 
al dealer aids 
list selection 


ie ili . F 
mai Ing "For better direct mail results, use Ahrend. Our clients have won 


33 national awards based on results in the past five years alone. 
Our merchandising analysts and creative staff will advise you 
or plan your complete campaign. You'll save time—you'll save 
money — you will be way ahead with Ahrend — the house of 
creative thinkers and experienced craftsmen. 


58 YEARS EXPERIENCE SERVING DIVERSIFIED INDUSTRIES WELL 


di. h. ahrend co. 


STREET + NEW YORK 17, N. Y 


visit us when you're in New York — we're three blocks east of grand central 








. ; ‘ , F 4 . ticle in the April, 1951 issue of American 
Improve thr Impact of You Schone, Witten ty G0 Suse of Gt 
: : reporters id hom town—Chambersburg 


Pennsylvania Shows how a local laundry 


Direct-Mail Advertising ss ae bee ti Ga cen 


1is¢ eee 


@ THE FLESCH FORMULAS are being used 


t by Gaylord Johnson, 55 East 10th Street 
H A M | [ | ( ) N New York 3, N. Y. to promote his copy 
- ona:yzing and correcting § service In © 


recent mailing, he made an offer to analyze 


letters or other direct mail pieces as a 
readership doctor Write to him for ftuil 


details 


@ A NEW WRINKLE in simulated hand 
written memos was used recently by The 
Commercial Travelers Mutual Accident As 
sociation of America, Utica 2, N.Y The 
copy was wr.tten in pencil script and repre 
duced on a 6's by 8'2 inch piece of yellcw 
pad paper with th blue horizontal lines 
The memo was attached to circular de 
scribing latest offerings. Gave a very personal 
touch 


eve 
@ GULF SERVICE DEALERS are currently 
using an ut-of-the-ordinary post card 
Printed on laminated stcck white on one 
side with blue velvet fin.sh on message side 
The follow.ng copy is printed in red and 
silver: For S-M-O-O-T-H Velvety Perform 
ance Your Car Needs Gulflex Registered 


Lubricaticn 


RONIMO 


eee 
@ RECENTLY WE RECEIVED an interesting 
report from John J. McHale t The New 
mon Press, Westminster, Maryland on how 
this publisher t Catholic bocks operates 
their business entirely by mail, without bene 


fit of any personal force A continuous 





campaign of well-planned promotional pieces 
with the main backbone being a bi-monthly 
catalog to all the Catholic clergy in th 
buntry In just a few days after receiving 
Mr. McHale's report, this reporter had the 
pleasure and privilege of addressing the ar 
nual convention of the Catholic Publishers As 
ciation at the Hotel Roosevelt in New 
York A most enthusiastic and friendly au 
dience Very few people realize the tre 
mendous volume of mail used by religious 
publishers of all denominations It is on 
line t “business” where honesty is always 
the first policy 
HAMILION [ — 
rEX NDCO 
PAPERS t @ SOME ADVERTISERS ARE CURSED with 
. the jitters Every tome Page One has hac 
bod news, you'd think they work im a post 
ANDORRA . ttice—they cancel everything. They're sure 
GAINSBOROUGH adversity is just around the corner For 
HAMILTON : these gloomy gents with the timid tickers 
KILMORY we recommend a little booklet issued by 
LOUVAIN 
VICTORIAN 
WEYCROFT 


\ OVE] eee 





Business Publications. It's titled 
How Much Does NO Advertising Cost? 
We picked up this item from the always 
good B-B Shots published by Byer G 
Bowman Advertising Agency, 203 East Broad 
Street, Columbus 15, Ohio. Reporter 
might like to get a copy by writing to As 


Associated 


readers 


sociated Business Publications 205 East 42 
Street, New York 17, N. Y 


@ ANOTHER INTERESTING NEWS LETTER 
s a syndicated, four page bulletin called 
Today's Advertising it ts prepared by 
the Agency Publishing Company, 175 Fifth 
Avenue, New York 10, N. Y. and issued 
monthly to advertising agencies around the 
country on an exclusive territory basis fo 
mailing to clients and prospects Analyzes 
and digests current events in terms of their 
effect on advertising. You can get informa 
tion by writing to Robert Kaye at the ad 
dress given above 
_— 


@ INSTITUTE OF LIFE INSURANCE, 488 
Madison Avenue, New York 22, N. Y. is d 

ng an outstanding job in promoting the in 
dustry of insurance im the countrys economy 
Recently Donald Barnes, director of the Pro 
motion and Advertising Division, set up an 
mpress.ve and expensive 9's by 12'2 ich 
pocket portfolio, which was mailed to some 
two thousand life insurance exccutives, mem 
bers of both Houses of Congress, state gov 
officials. The port 
booklets 


rnors and other public 
folio contained twelve different 
charts, advance proofs, reprints of articles 
etc. to show what can be done to really 
check inflation if the publ understands its 
cause and accepts its cur 


eee 


@ TALKING OF BEAUTIFUL PRINTING 
you should see the elaborots 
9 by 14 inch, 32-page brochure issued by 
The Mechan-Tooker Company, in 160 
Varick Street, New York 13, N Y Th 
title Colcr Lithography 
full color throughout, with examples of work 


spiral- bound 


lilustrated im 


produced by this concern covering many in 
dustrial applications Brochure was designed 
by the M. A. McCartin advertising agency 
22 East 42 Street, New York 17, N. Y 


Congratulations to all concerned 


eee 


@ ONCE AGAIN Frank M. Totton, president 
t Young Men's Christian Association of the 
City of New York uses the id tried-and 
true method of attaching a personal busi 
ness card to a copy of the Association's 1950 
Anoua: Report. Printed n the card im 
Frank’s own handwriting is this short mes 
sage You help a boy when you help the 
Y FMT This stunt alwoys gets tavor 
able attention 

_— 

eve 


@ ANOTHER PRINTER doing a bang-up jcb 


ft promoting its own products and services 


is The Veritone Company, 270! Lehmann 
Court, Chicago 14, Illinois. Just saw six of 
the artistic and colorful pieces being used 
during the 1950-1951 campaign No won 
der some of these works of art won “cer 
tificates of excellence” in the 1951 Ameri 
can Institute of Graphic Arts Awards. Write 
to Vernon K. Evans, president, if you would 
like to see samples 
eee 

@ SOME OF YOUR TYPE AND PRINTING 
EQUIPMENT has already gone to war. The 
American Type Founders staged quite a 


party over in Elizabeth, New Jersey when 


the first unit of a new 76 millimeter gun 
t 


the Army by 
t Daystrom 


was oificially turned over 
Thomas Roy Jones, president 
Incorporated ATF parent company and 
Edward G. Williams, president of American 
Type Founders 


@ NECKTIES are still being mailed by a char 
ity organization in spite of the fact that the 

st Oftice Department trowns on the mail 
ng of unordered merchandise even when 
used as a gimm.ck for charity appeals. This 
reporter recently received a tie The label 
on the outside envelope indicated it came 
from The National Society for Crippled 
Children and Adults, Inc. of Chicago. But 
the appeal inclosed with the tie was from 
The Necktie Workers’ Organization of St 
Louis. Although the tie bears a regulor 
manufacturer's label, the pitch indicates it 
is the product of disabled workers. It is not 
a@ good way to raise money 

eee 
@ INCIDENTALLY, Joe Barnes of Perkins 
Glue Company, Lansdale, Pennsylvania sent 
us a clipping from Philadelphia Evening 
Bulletin the legal advice column. A 
reader asked about his responsibility on oa 
package of unordered cards. The legal ad 
viser advised immediate return or recipient 
would have to pay Nuts. The Post Office 
says there is no responsibility to return 
or paey 
eee 

@ IF YOU ARE WORRIED about the tax 
situation, write for a clever 5 by 7 inch, 42 
page booklet written by John L. Beckley 
and illustrated by R. Roberts Baldwin. The 


“NO ROOM...NO ROOM!” 
CRIED THE MAD HATTER! 


Why pay premium office-space rentals 
for your mailing-lists, addressing equip 
ment and Direct-Mail personnel, the year 
around why crowd your organization 
from January to December to make room 
for employees and mailing equipment 
that you use only a few days, or hours, 
at a time when you can have al] the 
w-cost room you need, PLUS an in- 
tantly flexible mailing organization, by 
transferring all your mailing operations 
to Circulation Associates? 


No room? Even the Mad Hatter would 
say there's plenty of room in the 40,000 
sq. ft. in which we maintain more than 
20,000,000 stencils for many of the coun- 
try’s most active users of Direct-Mail 

plenty of room for all the stencil-cutting, 
filing, addressing and mailing that you 
need plenty or room for the accurate 
fulfillment of orders and subscriptions 
by experienced personnel who do nothing 
else from one year's end to the other! 
Plenty of room, in which we now handle 
part or all of the mailing operations of 
leading Direct-Mail users in almost every 
conceivable business, industry and serv- 


ice, including your own 


Solve all of your mailing problems, now 
and finally, by turning them over to 
Circulation iates. Write, ‘phone or 
wire today 


Write today for your free 
copy of TWO SOFT- 
BOILED EGGS—AND A 
KIND WORD"...a specially 
prepared brochure that will 
give you a few chuckles... 
and a lot of ideas about han- 
dling your Direct-Mail! 


CALL COLUMBUS 5-3150 


CIRCULATION ASSOCIATES 


List Maintenance and Addressing * Speedaumat, Address 
ograph and Ellott Stencils + Triple Head Multigraphing 
© Offset and | rpress Printing « Mailing Operations 
ect Mail Campaigns « 


1745 Broadway » NEW YORK 19, WN. Y. 


* Complete 











In the lower Transvaal town of Potchefstroom, South Africa, lives 


a teen-age boy with the most remarkable eyes in all the world. 
Pieter van Jaarsveld can see beneath the surface of the earth! 


His vision penetrates far, far down hundreds of feet into the 
barren backveld soil . o disclose hidden veins of water, 
diamonds, gold, oil and coal. The success of young Pieter is 
phenomenal. In his last 200 divinat e has failed but 10 times! 
How does he » it? Pieter doesn’t kno He says he just “sees” the 
water 7 “Water,” he says, “looks like a beam of li 

on the 

Lite spot asy to ». Gold, oil and 
Oil is even 


Diamonds are flashing 


coal look very much alike. Go 


d resembles a black vapé 
darker. Coal is lighter than either 


This gift of X-Ray vision has been given > man in all 

recorded history. How fortunate it would if all men possessed 

the eyes of Pieter van Jaarsve might see beneath 
peer through drab 


which often lie 


the surface so that they 
envelopes and behold the 
hidden within 

, 
ery f normal vision discove 
of a mailing. It’s the TENSION way 


envelopes as bright and compelling as their contents. Envelopes 


However, there's an 
the precious content 


designed to draw attention and encourage opening 


Tension knows what it takes to make an envelope arresting and 
inviting. Year i 
f outstanding effectiveness make Ter 


esuite 


for every business use 


ENSION ENVELOPE CORP. 


Me 


bifth Ave New Verk 18, N. Vo e 3001 Seuthwest Ave st. Louis 10 
North Secend, Vinneapelis 1, Minn. « 1912 Grand Ave.. Des Moines 14. lows 
A Campbell Sts... Kansas City &, Me 


ther 100 Kepresentatives Selling Direct to U ser 


of experience, and the skill to create and produce 


HOW AN ENVELOPE GAVE 
A CLUE TO HIDDEN RICHES 


A leading manufacturer decided to test plain vs 
illustrated envelopes in a mailing designed to sell 
an office machine 


Part of the list received 
a broadside in a plain 
corner card envelope 


The rest of the list 
received the same 
broadside in an illus 
trated envelope 


THE ILLUSTRATED ENVELOPE 
PULLED 334% BETTER! 
This mailing brought live inquiries from 15% of the 
entire list. The only variant in the test mailing was 
the envelope therefore, the envelope alone was 
responsible for the big }§ increase 


Tension Envelope Corp. 

(Factory nearest you), Dept. ti-2 

Send me my free copy of ENVELOPE ECONO 
MIES...Tension's periodic publication of sugges 
tions and ideas for making mail more effective 


Name 
Firm 
Address 


City Zone State 





IN USING DIRECT MAIL -- 
KEEP YOUR EYE ON FUNDAMENTALS 


by Louis J. Sperling 


PORTER'S NOTE A 
mai ork need a good soli 


+ Remember that 
the letter is a powerful sales and ad 
vertisng tool! Create and use it with 
care 

w Pal M 


So | 


Remember that direct mail is an easy ) 

and effective way to multiply your b3-Remember thet 

personal selling efforts Direct Mail is the nearest thing to a 
Tak t , personal call 


Soy 














SAVE TIME 
AND MONEY! 
TIE BUNDLES 

AND PACKAGES 
THE EASY WAY 

WITH THE FAMOUS 
SAXMAYER ee 
NO. 6 TYING 2 good tea stays good 

MACHINE! sas: 1 wander if _— 


contacts, when counting the costs 
\ LD M ter n ¢ 





SAXMAYER 
hly efficient general 
ne especially suited 


ich things as mail in 





departments Using 
twine r tape. it ties all 
es and sizes of pa 
inches high Att 
ed in enamel with white 
porcelain top egs furnished at 
slight additio 
Whatever your tying problem 
there's a SAXMAYER to meet 
your requirements Write for 
lustrated folder describing 20 
standard SAXMAYER Models 
serving sver 100 different in 


dustnes 


DEPT. A 


NATIONAL 


BUNDLE TYER COMPANY 


: # Remember to 
Blissfield, keep Direct Mail in its place 


Michigan “ 7 
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Tell it to Kimberly-Clark 


An idea exchange service for 
advertisers and buyers of printing 


Let your colors set the mood! 


Do you have an item of interest ? 
Tell it to Kimberly-Clark ! 


9 





A 7-carload “dream” ? 


s he e Tons ( 


Kimberly-Clark Corporation ccs wsconsm 


Quality Machine-Coated Printing Papers 


Hifect’ Enamel _Lithofect Trufect Multifect 








FREE folder DS 62 


fully describing the 
quality and economy 
you 'llenjoy from 
Remington Rand's 
Plastiplates is yours 
for the asking 


TIPLATES 


Direct Image and Photo 


oftset runs with 


ronhts im a surpris- 


rface of Remington Rand 


Make The PLASTIPLATE Press Test . . . Today! 
€)) 


tipiates 4 
> 


ess Machines & Supplies Division 


4 Remington Ra 
, Room 2128, 315 urth Ave., New York 10, N.Y 
d 

¢ 


Proving New Off 


THE REPORTER 





CUTTING DOWN TIME 
TO WRITE COPY 


by Dean Burgess 





REPORTER'S NOTE: Other articles by Dean 
Burgess have appeared from time to time in 
The Reporter. Here's another helpful one from 
his gifted mind He sure mekes copywriting 


interesting 


I ) 


Tomorrow—Write any Sort o 


t Copy 


sa 


The Third Day— 
Review and Complete the Copy 


( 


The Keporter of Direct Mail Adver 
and the ew vat Hilton 
fiarden Cits ! New Vork 


vddress is 








A RETAILER EXAMINES 
DIRECT MAIL 


by James Rotto 





James Rotto ... 


REPORTER'S NOTE: James Rotto is Sales and 
Director of The Hecht Company 
at 7th, Washington 4. D. C He 

appeared at recent clini onducted by Wash 

ngton Advertising Club This reporter heard 
the sound and sensible talk and insisted on 
having it for all the readers of The RE 


PORTER Hope you enjoy it as much as 





How many People...per month 
read your business letters? 


Your answer to this question will indicate the importance 
of vour business stationers because. in every 
correspondence contact, sour letterhead must substitute 


for the personal impression created by your 





company offices. Clear recognition of this fact has led many 
executives to make a more careful study of their 
letterhead needs than ever before 

Po help vou develop adequate letterhead representation for 
your business. Neenah developed an original service 
which has proved its value to thousands of executives. 
The service combines a set of psychological principles, a 
basic hit of letterhead designs, and a nationwide survey 
of letterhead preference es. These are fully 


described and illustrated in a portfolio. 


The Psychology of 
Business Impressions 
e portfolio and Letterhead Test Kit are 
x t 1 ecure a copy, ask your 


nerchant. If you 


= stationery 


NEENAH LEDGER PATTERN KIT 


a portioho contamimng use ful data 


r designing special forms: ruling 


fo 
guide punching and perforating 
guide, ledger selection chart, color 


control ideas. Ask for a free copy 


NEENAH PAPER COMPANY 


NEENAH, WISCONSIN 








a SSpeRRE Se Ses 


Stencil Addressing Service 
“—_ 





* Addressograph 
Elliott 
Pollard-Alling 


Speedaumat 


GLOBE ORGANIZATION INC. 


480 Lexington Ave., N. Y. 17—PLaza 3-7938 




















————«- AIR MAIL 


Specialists in — 7" "A" 


————— MERCHANDISE 
POSTAGE SAVER 
d OFFICE SYSTEMS 
an ———_—- PACKING LIST 


Outstanding Service —— ‘vr om 


COIN 
—_ - ea 
—— ad 


THE HOUSE OF ENVELOPES .. AND ENVELOPE IDEAS! 
o—] f you'd like to receive our brisk little publication “THE 
POSTMARK you heve only to request it. Please use 
“ >) the coupon below 
AROEN CiTy 
Envesore Co. 


3001 HW. ROCKWELL ST. 
CHICAGO 18, ILLINOIS 
Phone COrnelie 7-3600 
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REPORT 
ON FUND RAISING 





a) 


COLUMBIA RIBBON & CARBON MPG. CO. Ine 


190-6 Herb Hill Rd., Glen Cove., L.1., New Yor 
\ 


(obithe 


OFFSET MASTER PLATES 





COLUMBIA RIBBON & CARBON MPG. CO., Inc. DM-6 
190-6 Herb Hill Road. Glen Cove, L. I New York 


CO HO MASTERS 











BACK TALK 


by Joe Kesslinger 
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Si Z 
GIOUMOMAM § 

More About Sex in Advertising NO!...JUST ONE DAY’S 

pt Nae gpeeven diage sth >‘) TYPING ON MY AUTO-TYPIST!”’ 


Ay 


= 
=f 
~ 


The boss calls me a Superwoman but all 
the credit belongs to my new Auto-typist 
With this machine, I can easily get out bur 


dreds of completely accurate letters 


THAT'S RIGHT 


5020 operates any 


pionship speed 


Auto-typist 
Speedy, eft 
typist is the 
hedule 








This fact-packed ‘case 
history’’ booklet shows 
how Auto-typist can help 
you. Mail coupon today! 





e Model 5060. C Model 5030 Singie 
s t Push but Select Push but 


AMERICAN AUTOMATIC TYPEWRITER COMPANY 
Dept. 26, 614 North Carpenter Street, Chicago 22, Illinois 


Please send me your free booklet ‘‘How To Use the Auto-typist,"’ and descriptive literature 
i; 








better 
production 
brings 

better results 


There's a 
direct mail 
MASA 


most 


best way to produce 
members study the best 
ways of produc 
tion: support research and fact 
finding: share knowledge of im 
proved methods. Their oLject is 
better results for you. When you 
try to money with “cheap” 
production you tamper with re 
sults 


elfective 


save 


To check the effectiveness of your 
production source 


Always say. “Are you MASA?’ 


Mail Advertising 
Service Association 


Ain 


MAS 














FOR MORE SALES 
THROUGH THE MAILS 
Use SAWOON ORDER-VELOPES 
end COMBINE-FORMS 
These ‘ Forms 
wd Return Envelopes Will 

Your Mail Orders 


W rite for Used by 
Leading Mail Order Companies 


THE SAWDON GOMPANY, INC. 
484 Lexington Ave.. New York 17, N.Y 


ombination Order 


Increase 


Specimens 


MAIL ORDER LIST 
AVAILABLE FOR RENTAL 


PROFIT 
PRODUCING 


INDUSTRIAL LIST BUREAU 
iS Astor Place, New York 3, N.Y 


THE BEST TIME 


TO MAIL 


by Lewis Kleid 





REPORTER'S NOTE 
Mailings. Incorporated 
New York 19 

od direct 


Lewis Kleid is head of 
25 West 45th Street 
He is always on the watch for 
include in his 


mail stores to 


exclusive reports to lients He gave us 


permission to interview with 
B L 


readers 


reproduce his 


Mazel for benefit of all Reporter 





Establishment of a Consulting 


THE REPORTER 


Service 


OF DIRECT MAIL 


ADVERTISING 





: IS YOUR TIME 
Some Direct Mail Selling Tips WORTH $ 
“aie ‘ terview | 


ws §=qeg* 
When Is the Best Time to Mail? oe 


‘ ie t ceases to pa thinks THAT'S WHAT 3 MINUTES of your time 
; to register all facts about your Mailing 
Lists might yield YOU from revenue 


VC 


from addressing to your Lists for non- 
competing MOSELY VOLUME MAILER 
Clients (if your Lists meet their needs). 
Rush full details air mail TODAY! 
Dept. RE-6 


MOSELY SELECTIVE LIST SERVICE 


MAIL ORDER LIST HEADQUARTERS 
38 NEWBURY ST, BOSTON 16, MASS 


Charter Member National Counc:! of Marling List Brokers 


W over 25,000 
yas! Sem” || CHECKS TO 
: ws gar LIST OWNERS 
a 





* to compare types 
¢ make a selection 
* specify sizes 
* trace layouts 








PME VE LE® | 
onck out wiyys | 
} 


‘ALPHABET 
TRACING CARDS 


successors fo type books 


Thousands of sets already are in use 
by enthusiastic artists and specifiers 
: ATF’s 47 most popular types are 
First Class vs. Third Class shown on 86 pond wah cunnpien cap 
, Mr. Me and lL.c. alphabets, 12 to 72-pt. New 
cards sent as made. Each face on 10'2 
x 7'2” durable bristol, with round cor- 
ners to facilitate tracing. Alphabet 
lengths, character counts for all sizes 
to 36-pt. Shoulder sizes shown. Far 
superior to type books. Lay cards side 
by side, compare, choose face most 
suitable,compute and trace accurately, 
avoid costly alterations. Sold in com- 
plete sets only, in walnut-finish box; 
$5 postpaid, cash with order. Save 
time, money, effort; order today! 
AMERICAN TYPE FOUNDERS 
Type Merchandising Department 
216 Elmore Ave., Elizabeth B, New Jersey 


A — , 








hS AND DRAWINGS direct 
© al horn Com 


Write tor tree 


i piece | have designed 


116 WEST CLINTON AVE. 


Perratys | RAYMOND LUFKIN tenarcy, NEW JERSEY 

















How To Cut 
Direct Mail Corners 


ANOTHER RECENT Lew Kleid interview was 
with Bert Garmise. publishing consultant. 41 
East SOth Street. New York, whe handles 
sch accounts as American Lawn Tennis 
American Mercury Antiques Apartment 
Hunter's Guide. Argosy. Art News Cue. Metro 
nome. Musi Dealer. New Republic. Park 
East. Railroad. Realty Management. Saturday 
Review of Literature. TV Guide. UN World 
znd Yachting Here is section of interview 


dealing with Cutting Corners 





tN CORPORATED 


2 
VERS SINCE _ 
G 





460 W. 34th ST., N. Y. C. 


LONGACRE 4-2640 
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DUPLICATING 
=~ MACHINES 
DOUBLE AS 
| “ADDRESSING 
MACHINES” 
atth 
DUPLISTICKERS 


High-speed, low-cost addressing is now possible 
on duplicating machines. No plates no attachments 
required. DUPLISTICKERS are the answer. These 
gummed, perforated sheets contain 33 labels. Sten- 
cils of masters may be filed for future use. ideal 
for house organs, monthly bulletins, all duplicate 
TWO LETTERS ond multiple mailings. Package of 25 lettersize 
sheets — 825 labels — 60c at stationery stores. (Also 


CONCERNING special 82x14 sheets for fluid duplicators.) 
CANADIAN MAILINGS on 3 


\v 


nk these letters f vortl 4 “<“ 5 \ 
rat ' | Sat j ; 5 
sideratio ) " | - fs 





Write for , ¢ ; Co. 
FREE Semple Turek Specialty Printing 
558 Electri Street 

Scranton 9 Pa. 








MADDERN, 


INC 


Charter Member 
National Council of Mailing List Brokers 











ADDRESSING Service 


Offers: => - 
M. VICTOR 


risTS 


Vv 
. 
THAT BUILD S~ 











INDUSTRIAL 5 45 Astor PI 
New York 3, N.Y 
Nor BATTERY RECORDER 
WALKIE-RECORDALL “ jieccnoemmiaveacn 
at : oe + ‘ 


wt waihing + n ' ra i 
: bi tom oy 4 


MILES REPRODUCER CO. INC. 
— 7 812 BROADWAY BUVTMIRITR NEW yYoRK 3 NY 








Does Anybody 
HATE Gravy? 


Not when it comes to gravy 
follars anyway. More the mer 


REPORTER'S NOTE: Concerning =1: Walt is 
absolutely orrect Canada has States 
Provinces ust like U. S. A Addressing 
a letter to Montreal. Canada is like address 


ns te Columbus. U. S. A. But many Cana A UNIQUE MAILING 


dian firms make same mistake on their own 
etterheads Very tew include the Province 
Toncerning 2 The mailing piece is ex TO STOCKHOLDERS 
not only for the Canadian stamp 

over which shows 
tool Ad Manager 


without 


ellent 

but for the tricky die-cut 
orking movement of 

Nuth might be able to send samples 


stamps to anyone interested 


. FISHING 
DRYSPECIAL LIST BUREAU 


DIVISION of DICKIE RAYMOND 


521 Fifth Avenue, New York 17 
80 Brood Street, Boston 10 
National Council of Wailing 
fiat Brokers 














Need some help 


in building and maintaining 


your mailing list 


? 


Then send for 


“The Plai 
ee COULD THIS BE 
of Direct Mail 
LONG TIME PULL AN ANSWER? 


a booklet packed full of 
basic information on all 
phases of list mainten- 


ance and list building. 


Send 50 to 
The Reporter 


53'2 Hilton Avenue 


Garden City, Long Island, N. Y 
THE REPORTER OF DIRECT MAIL ADVERTISING 








How TS SAVE 


FOLDING MONEY 


Monthly statements, form letters, bulletins, advertising 
literature, or whatever . . . you have to fold "em before 
you mail ‘em. Do it the modern way automatically 

with a Davidson. Save time save money mail 
promptly avoid upset office routine. Any girl can 
operate a Davidson. Adjustments are few and simple. It 
handles light and heavy papers makes a variety of 
parallel folds. And it will quickly pay for itself even 
though you use it but once a month. Want details? Write 
for our “fact book” on office folding 





rape | | FOLOING 
REPORTER'S NOTE: Somebody. many year 
ago. when Business Reply Envelopes were : My e. 
still new. got this brilliant idea Printed on e) MA CH IN E 
back flap of each envelope was this line € Mm 4 
Your code number on our records is 632 
A envelopes. of course were printed with 
same number. Caused joksters and crackpots 
to stop and think. For some reason which DAVIDSON CORPORATION 
we annot remember this practice vas : A SUBSIDIARY OF 
wee epee MERGENTHALER LINOTYPE COMPANY 
1048-60 W. ADAMS ST., CHICAGO 7, ILL 


COLLEGE LISTS*COLLEGE LISTS* COLLEGE LISTS» 


CASE HISTORY 

» e 1,750,000 
OF ASWITCH ' College Undergraduates $15.00 Per 
e 50,000 


50,000 Undergraduates Attending Foreign Colieges $22.50 Per M 


e 3,000,000 


Alumni of United States Colleges $15.00 Per 


e 60,000 


60,000 Alumni of Foreign Colleges $22.50 Per M 


e 500,000 


Fraternity Alumni U. S. A. Colleges $15.00 Per 


e 150,000 
College Alumni ‘Now Business Executives $17.50 Per 


702 WEST 17th STREET 
-~ LOS ANGELES 15, CALIF 
@ RICHMOND 7-3161 


COLLEGE LISTS*COLLEGE LISTS*COLLEGE LISTS 


LISTS 


OLLEG 


LISTS *COLLEGE 


Listsec 


GE 


LLE 
OLLEGE 





LISTSe*coO 


LISTS 





eCOLLEGE 
*COLLEGE 











200,000 
Catholic Men and Women 


Here is a list of Catholics in every 
one of the 48 States. Most of the 
names are in the East. with the 
largest representation in the New 
York City metropolitan area. Du 
ring the past dozen years hun 
dreds of Catholic welfare agen 
cies have used it, some of them 
orde'ing every name which we 
could furnish 


40,000 


Annual Additions 


The list may be had either in its 
general form or in such classifi 
cations as—executives, wealthy 
widows, married women. single 
women, elderly people. etc As 
many as 40.000 names are added 
every year to replace those which 
are d opped because of removals 
et In this way it is kept fresh 
and accurate ct all times. Our 
special folder REP gives deta-led 
information as to counts, prices 
et A copy is yours for the 
isk ng 


Catholic Laity Divison 
INVESTORS LISTING CO. 
iS West 45 St.. New York 19, N. Y 





MAKE YOUR OWN 


OFFSET NEGATIVES and PLATES 


without Buying Equipment 


“= 
= 


> " 
8 y "< 
<a 


Aenro Offers These Advantages 

* Average Kenro Negotive Ploete cost 
$1.45 each 

* Offset Negative and Plate in Les< 
Thon 30 Minutes 

* Up to Five Group Plotes per Hour 

* Anyone Con Operate the Kenro 

* Line Negotives Up to 11 « 14 

* Original Halftone Negotives Up to 
7x9 


isk about the henro Rental 
Purchase Plan Today! 


TOM DARLING 
Addressing Machine & Eq 


29 E. 22nd St, New York 








S 
\ 


REPORTER'S NOTE An 


Good to see a professional creative adver 


nspiring report 


tising man switching to actually using ad 
vertising to promote a successful business 


ft his own 


Thievery 
In Advertising 
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Save Money on COLLATING! 


— 


Let EVANS 


One Worker Gathering 


Gathers ; 
3,500 Sheets Racks 
An Hour work for you 


Yes just one pair of Make money on collating. Meet 
delivery schedules Whether 


your collating is on a small or 
hour with the Evans GATHER et eoute Evans GATHER 


ING RACK ING RACKS get it done faster 
and cheaper 
swiftly without fatigue SOUTHERN STATES COOPER 


. TIVE C., after using Evans 
doing the work ot less cost to A Model for EVERY Collating Need Grthering iacks, tor’ yeors 


you wr.tes 


hands collates 3,500 sheets an 


Worker sits or stands, collates 


Racks are of all aluminum Our mailing department pre 
light yet sturdy. Each section Models pares and sends to our patrons 


holds S00 sheets at inclined 76: 6 sections $11.00 each month some 600,000 or 
712: 12 sections 16.5¢ more pieces of mailing matter 


71 } t h 25.00 
end to end for large gatherings en a 5 We 


Racks collapse for setting aside Each 6-section unit 14.00 
when not needed Each of above racks available in half-width for use in assembling 
envelope stuffers, etc 


See Your Dealer or Write: Evans Specialty Co., Inc. 407 N. Munford St., Richmond 20, Va 


angie Use racks singly, or 
have found your 
gathering racks of untold value 
in accomplishing quick and 
economical collation.” 











Printing Goes 


To War ... And How 


Air Force and Harris-Seybold officials 
Harris press complete plant package 
unloading from C-82 cargo plane for 

demonstration 


Pressmen roll end cabinet down ramp 


ng standard Harris offset press. Cabinet 
s working surfaces. tool storage space 


provic 
. ’ and holds operating accessories Two men 
MARY’ SENT A LITTLE a do all handling and operating 

Right: Captain C. R. Rauscher. project officer 


NOTE AND COSTLY ton Mir Torco Sect rons. cnamince Seabiy 
SUIT FOLLOWS 





REPORTER'S NOTE: Felix Tyroler. Secretary 
of the New York Mail Advertising Service 
Association told us this story so it 


must be true 
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HEART THROBBING 
WRITING 


MORE GOOD 
ANNUAL REPORTS 





innual reports 


LONG TIME—NO MAIL 





REPORT 
ON SQUARE SPAN 


| str 
st Harris 
— 1 a 


REPORTER'S NOTE Thanks for report. Re 
Square Span letter for other 


producing your 
Cannot find anything to 


MORE ABOUT ited. The pury € of his mailing reduce Pou 
BLANK RETURNS xe recorder blue peneil 





WHEELCO 
OD iy) WAL: — Company + 


cwicaeo?r siinors CASLE adoREss whee 


92 LIBERTY STREET NEW YORK CITY 6. N.Y PHONE: BARCLAY 7.8056 


jentlemen 


Thie letter g 
is written Span", 
for easier 
reading 


you will 
surely 


a new 
deflection type 





for permanent 
for permaner 
e réin 


covering our 
Capacilog line 

n single 

point recorders 


r contact y 
WHEEL co INSTRUMED : 
Mla cb a weg 


C. A. Gates 
Division Manager 


REPORTERS NOT Dur alier 
oe CAPACILOG Zhe Wow Wheedco Secdionce Soxcber 


ase Somebody have saved 





mailings pestered you all 
in one day hat someone is 


peeved? See 








same subject 
in this issue 
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SES EFC ADDRESSING 
niyecaigr 

vood, N . 
Chicago 3 


Natio 


Brokers 





Advertisement 


ADDRESSING .. . TRADE 
M. Victor—Addressing for the Trade 


UL. 3-3800 


HOW LONG 
SHOULD A LETTER BE? 





ADVERTISING AGENCIES 





HOUSE ORGANS 


THE CRIER ADVERTISING SERVICE 
1836 Euclid Ave. Cleveland 15. Ohio 





MAILING LIST CARDS 





MAILING LISTS 








of names 
you want 


Industrial List Bureau 
45 Astor Place, New York 3, N.Y. 


MULTIGRAPHING SUPPLIES 


Ph 1 AGar 





OFFSET CUTOUTS 


Dalit 


ngeles 6 





RESEARCH 





SITUATION WANTED 
CAN YOU USE THIS MAN? 





SPECIAL 





WANTED 





FOR SALE 








sults 
REPORTER'S NOTE: A new twist in answer | Ma 
ing an old question We tound it in the P famulie W , 
always-good house magazine In Transit . 

published by Atlanta Envelope Company . 5 - 

P. O. Box 1267. Atlanta 1. Georgia. edited by 
Dave Goldwasser. president of Atlanta Ad 


vertising Club 


is direct tor Catal 


Broker or write 


JUNE 1951 


Juvenile Lists... 


he 


= pone. 


Juvenile na 


acer 


La 


‘ sts 


BOOKBUYERS LISTS, INC, 363 BROADWAY, NEW YORK 13, N.Y.- WORTH 4-587] 








One Advertising Man 
to Another 


GEORGE KINTER’S MONTHLY LETTER EXPRESSING 
ONE MAN’S OPINION 


Henry 

probab . 

pt bably re 
telling you that you would have to find 


something to hill my Junc 


as I 


space che 
all day Sunday 


e together 


labored try- 
using a>s 
wing 


quotanon from 


mw Dickinson s The 
Here is th 


everywhere 


nvariably 


issufre 


imsuc to 


But NAM 
| 


editors 0 
There 


are dozens of others send 


thousands of dollars worth 
to help relieve ther 
well-known advertising 


editors big envelopes stuffed with ma- 


terial ready for clipping id pasting 


for the printer This 


furnishes glossy 
in 1946 to improve ad 


ing f 
of imetcrest 

But for 
had me a 
cred—I couldn't get the 
together the 


ibout one 


some rcason possibly the whom the 


little too hot and Of 


ours 
words 
I wanted them 
o clock Monday 
through the paper 
mill and went 


beauty ire 
way necessary 
bony 1 ' 

I waded 
ipped from my 


only to lie awake and worry 
maybe it 


to write SU 


thought that was 


to the stuft 


sending you 


ter mailing you the note I got to 


ig that possibly I was just in a 


rary morbid mood brought on by 
I iwelling on the 


scamy side 


rtising and I began searchiu 


have for a 
Juss as I 


this conclusion the 


iy matter I 
usant subject 
morning 
was dropped on my desk. On 
the pile was an envelope bearing 
card of a big idvertising 
di in't 

t contained. It 
r bringing me 
Marx 
at a time I am taking my 


I don't know 


ys for these 


have to open it to 
would be 
some droll 
Grouch« 


whose show 


whe- 
1 
nice ict- 
out of its 15 or 
ost of sending then 
yhten ny lite 


t t Ss envelope were thres 
lear old NAM (National 
Manufacturers. ) I 


often I get 


itnon of 


w how these en- 


and | 


get three with my name spelled 


it seems every day 


on cach one Anyway these 
ct me thinking along more cheer- 
Ir set me thinking of what 


ess ind causes irc doing lor 


house magazine editors especially edi- 


tors of employee 
NAM, for 
wspam Pauc-siZc clip sheet the 

1 old NAM has a 
SETVICE 


Take 


addition to a 


1 
public itions 


instanc In 


free-gratis-tor 
Publi- 


that often runs into more 


for Employe« 
than 
yes und Till bet che employees 


receive the publications carryin 
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DIRECT MAIL DIRECTORY 


LISTINGS ONE LINE PER ISSUE. $10.00 PER YEAR 
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SHORT NOTES 
DEPARTMENT 


title «s “Shhhhh! The Best Kept Secret in 
the Country Booklet is being distributed 
by the Burcau of Business Practice, New 
Connecticut Gives the complete 
and amazing story about Government spend 


London 


ing and the growth of taxation. Write tor a 


copy 


@ LITTLE BIRTHDAY CAKES, complete 
with candles, were mailed to three thousand 
agents and brokers during 195 by The 
Central Manufacturers Mutual 
Company, Van Wert, Ohio Company main 
tains an active birthday record of all agents 
and brokers who hold ao central franchise 
Cokes were mailed a few doys before each 
birthday 
Cakes were baked by Hoenshel Fine Foods 


Insuronce 


Agents responded enthusiastically 


Inc the sample received by this reporter 
was excellent’ and special boxes were mad 
by The Hinde G Dauwch Paper Company 
Both firms are located in Sandusky, Oh: 
Good idea for maintaming good will 

Incidentally, we t receiwed the two new 
1951 portfolios of selling aids for Central's 
agents We have mentioned these annuo 
portfolios many times before in The Reports 
This yeor’s creations ore better than ever 
before Really a superlotive job 


@ FEDERAL AGENCIES are turning th 
heat on the promoters of those phony direc 

tories. We don't understand the reason for 
all the hesitancy in making a definite and 
rackdown In the meantime 


But a number 


mmediate 
the moi! ngs are ntinuing 
»§ bad cases are being cleaned up. The 
Post Offi tock action against the gal in 
Texas who was selling pictures of her $50 
O0-imsured breasts Two of the promoters 
t the phony cancer charity racket were re 
cently indicted It takes constant vigilance 
to keep the mails clean 


eee 


@ REMINDER! Postal notes were dis 
ontinued by the Post Office Department 
on March 31. The public is being urged 
to purchase money orders for making 


remittances by mail 


ee 


@ AND HURRAH FOR THIS ONE’ Postal 
mspectors finally caught up with the Detroit 
crack-pot who had been flooding the mail 
with anonymous bscene post cords and 
letters with a decided anti-Semitic ton The 
mailings had a different anale in that they 


seemed to be sent out by Jewssh organiza 


tions ‘which proved fictitious The culprit 
when caught, proved to be an unbalanced 
gentleman who owned a private printing 


press. He is now in a psychopathic ward 


@ SIX LEMON DROPS were enclosed in 
a cellophane bag and attached to a mailing 
card, produced by Cone Mail Advertising 
1005 Post Street, Seattle 4, Washington 
Clever simulated handwritten copy suggested 
lemon drops for relaxation instead of smoking 
your head off over production delays and 
other advertising catastrophes A small 
handwritten note at bottom of card said 
thot by “pure coincidence” the arrival of 
this mailing just happened to coincide with 
the opening of “The Lemon Drop Kid” at 
the local theatre A timely pitch 


@ PAPER MANUFACTURERS are again in 
the throes of producing sample books. One 
ft the most attractive ever adopted, both 
trom an artistic and convenience angle, was 
recently issued by W. C. Hamilton G& Sons 


Miquon, Pennsylvania Quite a few organiza 
tions participated im its production. Was 
planned and supervised by Gray G Rogers 
Philadelphia advertising agency. It was de 
signed by Raymond A. Ballinger, prominent 
Philadelphia artist. With the exception of the 
cover, which was printed by Mechan-Tooker 
Company, Inc. of New York City, the rest of 
the book was printed, collated and bound 
by Schneidereith G Sons of Baltimore. You 
might be able to get a copy through your 
paper merchant or by writing to George 
Sherwood ot the mill 


@ TWO COMPANIES used the opening 
door format for an announcement during the 
past month. Instead of the usual four-page 


8'> by 11 there are two side flaps on one 
sheet of 8'> by 11. When folded the circular 
is opened in the middie rather than on the 
side The Harry E. Foster Agency moved 
their Toronto headquarters to a new building 
mn Avenue Road and Alcorn Avenue The 
front page of their announcement folder re 
produces the front door of the attractive 
modernly designed building. Richard Min 
nich of Federated Purchaser, Ind, 66 Dey 
Street, New York 7, N. Y. used the same 


technique for the opening of a new branch 
at 911 South Grand Avenue, Los Angeles 15 
California 


@ ARE YOU A NUMBER ONE? Ben Dahlke 
president of the Dalke Stationery & Mfg. Co 
Lincoln Building, Buffalo 5, N. Y. thinks we 
ought to revive the idea of a Number One 
Club in Direct Mail Back im 1939-1940 
we were trying to discover all the holders of 
Number One Permits for business reply en 
velopes and cards. We succeeded in round 
ing up quite a number but then the war came 
along and our minds had to turn to other 
matters. We will be interested in hearing 
trom those who still hold a Number One 
Permit showing you have had long 
and continuous experience in direct mail 


@ FIRST TIME WE HAVE SEEN THIS 

at least in a long while. American Graphic 
Inc., 432 Plane Street, Nework 2, N. J. ‘oft 
set printers) recently issued to their customers 
Offset Ordering Guide Shows 
the customer exactly how to figure ‘in any 
the price of different types of off 


a unique 


quantity 
set jobs in various color combinations and 
different colored stock combinations. Tokes 
all the quesswork out of ordering offset jobs 


pharmaceutical man- 


@ SHARP G DOHME 
ufocturers of West Point, Pennsylvania 
have developed a unique method of mailing 
medical samples to doctors Thin product 
samole box has a colorfully illustrated wrap 
around folder The illustration appears on 
the outside while the explanatory material 
The folder is packed in a 
transparent, plastic envelope which is sealed 
tight by metal wire, which holds the label 
Mokes a 


is on the inside 


used for stamp and addressing 


good appearance in the mail 


@ ZONING YOUR MAIL is getting to 
be a more and more importcnt subject 
Zoning definitely increases the speed 
of delivery. as you will soon find out if 
you visit your local post office and 
watch the separation clerks. If you don't 
have vour mailing list zoned get to 
work immediately. Be sure to include 
your own zone number in all your ad 
vertising. Include zone number requests 
on all your order blanks, reply coupons 
etc. You can get help on zoning informa 
tion from your local post office and from 
most local and _ lettershops 
around the country. For instance, the 
W. A. Storing Company. 199 East 
Chapel Street. Columbus 15, Ohio re- 
cently issued a complete zoning guide 
for the city of Columbus. An 8!/, by 11 
32-page booklet. with all sorts of postal 
information added. Very well done 


printers 


ADVERTISING 








ADMAN JONES: Well, son. !'ll show you. Here 


are two catalogs. Which one do you want to read ? 


JONES, JR.3 The one with the pretty cover! 





ADMAN JONES: Right! This catalog looks 


exciting! Makes you want to read it. That's what a 


“stopper” is 





COVER 


BY THE MAKERS OF HAMMERMILL BOND 





EASY ON THE PRESS... 


EASY ON THE EY ES..%, 
* 
3 


INTERNATIONAL 


TICONDEROGA 
PEAT 











Easier on the budget, too! When you choose from Ticonderoga Text’s seven 
watermarked colors plus Cream and Brite White, production costs go down. 
Available with laid or wove surface, deckle or plain edge, with envelopes to match. For your next letterpress 
or offset or gravure book jacket, program, menu, announcement or brochure, specify 


Ticonderoga Text or Ticonderoga Text, Coverweight. 


i & INTERNATIONAL PAPERS 


for printing and converting 





